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Welcome to the latest edition 
of MHA Not for Profit eNews.

In September 2023, the Charity Commission formally released  
their guidance ‘Charities and Social Media’. In this edition of  
eNews, we highlight the main areas of the guidance and what it 
means to those working in the charity sector. 

We also detail the proposed changes to the Fundraising Code  
and how the public can play a key role in shaping the new Code 
by offering their views on the changes. 

In light of the recent Royal Society of Arts staff strike and a  
recently-published report regarding a reduction in the amount 
of annual leave being taken across the sector, we also detail the  
importance of staff wellbeing. 

In the build up to Trustees’ Week at the beginning of November, 
we share details of the Charity Commission’s Trustee Quiz. 

And finally, just to make you aware that we are doing a webinar  
in conjunction with the ICAEW and BDB Pitmans regarding the  
application of the Charities Act 2022 on restricted funds. This is 
due to take place on the 9th November – details to follow soon  
so hold the date.

As ever, if there are any points you wish to discuss further in 
this issue please do get in touch.

Best Regards, 
MHA Not for Profit team



Charities and  
the use of social 
media

After a formal consultation which ran  
from January to March 2023, the Charity  
Commission have released their ‘Charities 
and social media’ guidance. 

The guidance highlights the importance  
of social media and how, if used effectively, 
it can be a very powerful tool for charities  
helping them raise awareness of its activities, 
raise funds and engage with beneficiaries. 
However, social media also introduces  
risks, with the posting of content potentially  
harming a charity’s reputation; content  
can also be difficult to remove once it has 
been posted.

The guidance makes clear that if a charity  
uses social media, it is responsible for:

• agreeing and putting in place a social media policy so 
that it has internal controls that are appropriate and 
proportionate for the charity’s needs and which are clear 
to everyone at the charity using social media;

• ensuring its social media policy is regularly reviewed to 
check it is working effectively and fits the charity’s 
needs;

• ensuring the charity’s social media use helps it achieve
its purpose and in a way that is in its best interests

• complying with relevant laws

• ensuring any campaigning or political activity that it 
performs on social media complies with the rules on 
political activity and campaigning (noting the relevant
CC9 guidance)

• ensuring its processes help it keep people safe online 
including any extra considerations when dealing with 
vulnerable users.

https://www.gov.uk/government/consultations/draft-guidance-charities-use-of-social-media/outcome/draft-guidance-charities-use-of-social-media-consultation-outcome
https://www.gov.uk/government/publications/charities-and-social-media/charities-and-social-media
https://www.gov.uk/government/publications/charities-and-social-media/charities-and-social-media
https://www.gov.uk/government/publications/speaking-out-guidance-on-campaigning-and-political-activity-by-charities-cc9


The primary focus of the guidance arguably  
surrounds that of a social media policy; details  
are given on how important it is to have clear  
guidelines for staff using social media on behalf of 
the charity, how to engage with the public on  
social media, and how having a policy will allow  
users to direct their use of social media in a way  
that benefits the charity. However, determining  
the purpose of, and setting any new policy can  
often be a difficult task, and so the Commission  
have included in the guidance a checklist for  
developing a social media policy. Furthermore,  
CharityComms, the membership organisation  
for charity communications professionals, have 
produced a social media policy template to assist 
charities looking to implement such a policy. 

The guidance also highlights associated topics  
such as managing the potential risks of social  
media use, how to engage on emotive topics,  
campaigning or political activity on social media,  
and fundraising on social media. For example,  
when a charity uses social media to fundraise,  
they should consider the relevant legal rules  
(set out in the Code of Fundraising Practice)  
and how any potential criticism of a campaign  
might be amplified through social media.  
Charities should also be aware of the VAT risks  
of fundraising on social media under the reverse 
charge regulations.

In acknowledgement that some charity trustees  
may not use social media regularly, the guidance 
also signposts the Commission’s online resources 
and events to help improve social media literacy.  
Trustees should try and be aware of the risks  from 
using social media and how their legal duties  apply 
in relation to such risks. So, when it comes  to 
posting content online, trustees should be  aware of 
their duty to act responsibly and in line  with the 
best interests of their charity. This means  that the 
reputation of a charity will not be threatened by the 
use of social media and instead can help  the 
charity meet its objectives in a positive way.

https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fassets.publishing.service.gov.uk%2Fgovernment%2Fuploads%2Fsystem%2Fuploads%2Fattachment_data%2Ffile%2F1185362%2FChecklist_for_developing_a_social_media_policy_formatted.odt&wdOrigin=BROWSELINK
https://view.officeapps.live.com/op/view.aspx?src=https%3A%2F%2Fassets.publishing.service.gov.uk%2Fgovernment%2Fuploads%2Fsystem%2Fuploads%2Fattachment_data%2Ffile%2F1185362%2FChecklist_for_developing_a_social_media_policy_formatted.odt&wdOrigin=BROWSELINK
https://www.charitycomms.org.uk/social-media-policy-template?gclid=EAIaIQobChMItMWgnLP-_gIVgZRoCR2VfgGFEAAYAiAAEgK9fPD_BwE
https://www.fundraisingregulator.org.uk/code
https://www.gov.uk/guidance/online-media-literacy-resources
https://www.gov.uk/guidance/online-media-literacy-resources


Code of 
Fundraising 
Practice: 
consultation 

As part of ensuring the Code remains up-to-date, the  
Regulator is conducting a code review, which includes a public  
consultation running to 01 December 2023.The consultation 
seeks feedback on the key themes of the Code, the Regulator’s 
plans to expand the Code, and the Regulator’s plans to amend 
specific rules included within the existing Code. 

To give users of the Code a better understanding of how the  
revised Code could be presented, the consultation also seeks 
comments on proposed changes to the numerous sections 
of the Code, grouped under its three overarching standards: 
all fundraising, working with others, and specific fundraising 
methods.

An example of one of the specific changes being proposed  
is that relating to the rule which requires fundraisers to be  
polite to people at all times. 

Reflecting on fundraisers who face abuse or intimidation  
during their work, the new Code may require fundraisers to 
behave ‘professionally’ at all times whilst allowing them to  
show assertiveness when engaging with the public.

A new draft of The Code of Fundraising Practice is expected 
in the first half of 2024, and is expected to go live in early 2025 
following a final eight-week public engagement exercise. 

The Code of Fundraising 
Practice is the bedrock of 
charitable fundraising  
so it’s vital it is accessible, 
up-to-date, and, crucially, 
provides clarity to charities, 
third-party fundraisers,  
and the general public”

Gerald Oppenheim
The Fundraising Regulator’s chief  
executive, reported in Civil Society

https://www.fundraisingregulator.org.uk/code-consultation-2023
https://www.civilsociety.co.uk/news/fundraising-regulator-suggests-removal-requirement-polite-fundraisers.html


Staff wellbeing 
in the Not for  
Profit sector 

Charities are being urged to pay attention to the wellbeing of their staff, following the 
issuing of a report which details a reduction in the number of days of annual leave taken 
by those working in the sector.

Access PeopleHR, a cloud-based HR platform, recently released 
their Annual Leave Report 2023: The state of annual leave in 
the UK by industry. The Report details that the number of annual 
leave days taken by charity workers has dropped by 4% in the 
last two years, from an average of 43.2 to 41.5 per year. This is 
despite that the average holiday entitlement having grown by 
11%, from 37.2 days to 41.4 days. 

Laura Millar, head of HR at Charity Finance Group (CFG), has 
cited possible reasons for the reduction, including:

The ongoing impact of the pandemic and the cost-of- 
living crisis has increased demand for services whilst also 
reducing income available to many charities, requiring 
charities to ‘do more with less’

Difficulties recruiting staff and volunteers putting additional 
pressure of charity staff

Annual leave no longer being the go-to way of taking time 
off, as a result of more flexible ways of working such as 
remote and hybrid working

With the importance of wellbeing more prominent than  
ever before, it is important that charities take steps to  
encourage their staff to book time off without having to 
 justify it; charities should understand the reasons why  
staff are hesitant to take annual leave and take measures  
to ensure this does not become an ongoing issue.

The financial wellbeing of staff working in the not for profit  
sector is also of growing significance, and in some extreme 
cases is resulting in staff going on strike. St Mungo’s staff  
went on strike earlier in 2023, but more recently staff at the  
Royal Society of Arts (RSA) have gone on strike after disputes 
regarding pay. An RSA union representative reported that  
exploitation of workers is ‘all too common’, part of a wider  
struggle of low pay, overwork and temporary insecure  
contracts in the sector. Striking staff at RSA are demanding  
a flat pay rise of £2,800 for all staff members; RSA have  
pledged to continue discussions in line with its fiduciary  
responsibilities and with staff wellbeing front and centre.

https://www.peoplehr.com/en-gb/resources/blog/uk-annual-leave-report-by-industry/
https://www.peoplehr.com/en-gb/resources/blog/uk-annual-leave-report-by-industry/
https://www.civilsociety.co.uk/news/charities-urged-to-support-staff-wellbeing-as-annual-leave-days-decline.html
https://www.civilsociety.co.uk/news/exploitation-all-too-common-in-charity-sector-says-union-as-rsa-staff-strike.html#3F9567EF-FBEC-44C2-B5951AA7FD35744D-widget-panel2


Trustees Week:  
Quiz for trustees

Ahead of the annual Trustees Week, 
which runs from 06 – 10 November 2023, 
the Charity Commission has launched 
the next phase of its campaign aiming 
to increase charity trustees’ knowledge, 
which includes the new Trustee Quiz. 

Research performed by the Commission shows that whilst  
the majority of charity trustees feel confident in their ability  
to manage their charities, there are areas of knowledge  
which they can improve on. As such, the Quiz has been  
designed to engage trustees with a variety of questions based 
on everyday scenarios that they may encounter at their charity, 
and to help identify knowledge gaps; the Commission hopes  
that the Quiz will act as an ideal refresher for trustees at all  
levels of experience.

Taking around three minutes to complete, and providing each 
participant with a score out of 10 to allow them to benchmark 
their knowledge, the Quiz is available until 12 November 2023. 

https://charity-commission.involve.me/trustee-quiz-5-minute-guides
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E: nicola.mason@mooreandsmalley.co.uk
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MHA Not for Profit Team
A national commitment to charities
A national Not for Profit team with local specialists that  
understand the sector in your area. 

Broad Not for Profit expertise covering charities, social  
enterprises, education, housing and the public sector,  
with organisations at all stages of their life cycle.

With over 1,000 Not for Profit clients, we have extensive  
experience of all sizes and types of organisations. 

Strong relationships established with both executives  
and trustees.

Insights from our long standing experience at a policy setting  
level and from working with sector bodies and regulators.

A wide range of tailored services: assurance, tax, compliance,  
advisory, training and more, delivered with practical understanding. 

Practical support for strong and effective financial governance at 
#MHATrusteeHub.

Worldwide specialist sector support through our independent  
membership of Baker Tilly International.

North East
Rebecca Hughes  

Partner

South West
Bianca Silva  

Head of Education, Partner

E: bianca.silva@mha.co.uk E: rebecca.hughes@mha.co.uk



MHA Hub offers clients and contacts a diverse programme of professional events, training, and publications that has been 
created to offer the latest in best practice, good governance, and regulatory updates and insights.

Disclaimer 

MHA is the trading name of MHCA Limited, a Company registered in England with registration number 07261811  
(hereafter “MHA”). MHA is a network of independent accounting firms in the UK and is a member of Baker Tilly  
International (hereafter “BTI”). Each member firm of MHA and BTI are separate and independent legal entities.  
Services are provided by individual member firms and not by MHA or BTI who accept no responsibility or liability for 
the advice, actions or inactions of member firms. No one member firm of either MHA or BTI accepts responsibility  
or liability for the advice, actions or inactions on the part of any individual member firm or firms.

All information provided herein or at any seminar is believed to be accurate and correct at the time of publication  
or broadcast. While all due care has been taken with this publication, no responsibility or liability is accepted for  
any inaccuracies, errors or omissions. Neither this publication or any broadcast should be accepted as providing a  
complete explanation or advice in respect of its subject matter and no liability is accepted for the consequences of  
any reliance upon it in part or whole. Our liability and the liability of MHA and BTI firms is limited and to the maximum 
extent permitted under applicable law. If you wish to rely on advice in connection with the subject matter of this  
publication you should first engage with a member firm of MHA.

You must not copy, make available, retransmit, reproduce, sell, disseminate, separate, licence, distribute, store  
electronically, publish, broadcast or otherwise circulate either within your business or for public or commercial  
purposes any of (or any part of) these materials and/or any services provided by  any member firm of MHA in any  
format whatsoever unless you have obtained prior written consent from a MHA firm to do so and entered into a licence.

Where indicated, these materials are subject to Crown copyright protection.  Re-use of any such Crown copyright- 
protected material is subject to current law and related regulations on the re-use of Crown copyright extracts in  
England and Wales.

These materials provided by MHA are subject to MHA’s terms and conditions of business as amended from time to  
time, a copy of which is available on request. Services provided by an MHA firm are subject to the letters of engagement 
and  the terms and conditions provided  by that MHA firm.

© copyright 2023 MHCA Limited



Now, for tomorrow

About MHA
MHA is an association of some  
of the best independent regional  
UK accountancy firms

About Baker Tilly 
International
Baker Tilly International is a network 
of independent accountancy and 
business advisory firms; our firm is an 
independent member of the network

20 Offices  
nationwide

1204
115 Partners

Staff

£200
Million turnover

145
territories

41,234                              
people

703
offices

To find out more about the services  
MHA can offer, please contact

T: 0207 429 4147

mha.co.uk


